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LINKEDIN ADS PROS
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WHO THEY’RE FOR

           
• LARGER DEAL SIZE

• LONGER SALES CYCLES

• IGNORED BY 
GOOGLE/META

#INBOUND23

• WHITE-COLLAR RECRUITING

• HIGHER ED

• LUXURY/TRAVEL/ FINANCE

1 2

B2B B2C



@WilcoxAJ#INBOUND23

TARGETING

• 9 0 0 M +  U S E R S

• TA R G E T  B Y:

o INDUSTRY

o COMPANY NAME

o EMAIL ADDRESS

o ONLY – 1/5 OF TARGETING 
OPTIONS

o J O B  T I T L E

o D E PA R T M E N T

o L E V E L  O F  
S E N I O R I T Y

o C O M PA N Y  S I Z E
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AD UNITS – SINGLE IMAGE SC

N E W S  F E E D

#INBOUND23

9 5 %  R E C O M M E N D E D

> . 4 %  C T R  I S  G O O D

M O S T  V E R S AT I L E

$ 1 0 - 1 6  C P C s

G R E AT  M I D D L E  G R O U N D
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LINKEDIN VIDEO ADS

#INBOUND23

9 5 %  R E C O M M E N D E D

$ . 1 0 - $ . 3 5  P E R  2 - S E C O N D  V I E W

P L AY M U T E D  ( S U B T I T L E S )

R E TA R G E T  2 5 %  V I E W E R S
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L O W  V O L ,  G O O D  AT  B O T TO M - O F - F U N N E L 

AD UNITS – TEXT ADS

R I G H T  R A I L

2 5  C H A R  H E A D L I N E ,  7 5  C H A R  A D L I N E

#INBOUND23

8 0 %  R E C O M M E N D E D

> . 0 2 5 %  C T R  I S  G O O D

$ 3 - 6  C P C s

D E S K TO P T R A F F I C

L O W E S T  R I S K
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AD UNITS – CONVERSATION ADS
( C o n v e r t i n g  t o  C l i c k - t o - M e s s a g e  A d s  i n  Q 3 )

S E N D  F R O M  E M P L O Y E E  P E R S O N A L P R O F I L E  

#INBOUND23

1 0 %  R E C O M M E N D E D

C H AT B O T  " C H O O S E  Y O U R  O W N  A D V E N T U R E "

B E S T  F O R  R E TA R G E T I N G

C U M B E R S O M E  TO  B U I L D

N E E D S  A V I P  O F F E R
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AD UNITS – CLICK TO MESSAGE AD
( Co m in g  i n  M o n t h s  o r  Q u a r t e r s )

S E N D  F R O M  E M P L O Y E E  P E R S O N A L P R O F I L E  

#INBOUND23

PAY L I K E  S P O N S O R E D  C O N T E N T

P E R F O R M A N C E  O F  C O N V E R S AT I O N  A D S

S T I L L  C U M B E R S O M E  TO  B U I L D

T H I S  I S  E X C I T I N G !
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AD UNITS – THOUGHT LEADER ADS

S E N D  F R O M  E M P L O Y E E  P E R S O N A L P R O F I L E  

#INBOUND23

B O O S T  I N D I V I D U A L S ‘  P O S T S

S I M P L E  N O W  B U T  G E T T I N G  M O R E  F E AT U R E S

I N C R E D I B LY L O W  C O S T S  C O M PA R E D  TO  C O M PA N Y P O S T S

G R E AT  F O R  P O S T S  F R O M  F O U N D E R / C E O
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H I G H  C P C S

AD UNITS – DYNAMIC ADS

R I G H T  R A I L

#INBOUND23

1 0 %  R E C O M M E N D E D

L O W  C T R s ,  L O W  V O L U M E

D E S K TO P T R A F F I C

$ 8 - 1 0  C P C s

F O L L O W E R  C A M PA I G N S
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AD UNITS – CAROUSEL ADS

N E W S  F E E D

#INBOUND23

0 %  R E C O M M E N D E D

M O R E  W O R K  TO  C R E AT E

N O  P E R F O R M A N C E  B E N E F I T



@WilcoxAJ

AD UNITS – EVENT ADS 

S E N D  F R O M  E M P L O Y E E  P E R S O N A L P R O F I L E  

#INBOUND23

0 %  R E C O M M E N D E D

B O O S T  L I N K E D I N  E V E N T

W H Y ?

S O  V E RY L I M I T E D
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AD UNITS – DOCUMENT ADS

S E N D  F R O M  E M P L O Y E E  P E R S O N A L P R O F I L E  

#INBOUND23

1 %  R E C O M M E N D E D

S H A R E  L O N G - F O R M  C O N T E N T  I N  T H E  F E E D

P E R F O R M A N C E  I S  M E H ,  S U R P R I S I N G LY

C A N  G AT E  O R  U N - G AT E
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AD UNITS – LEAD GEN FORM ADS

PROSAVA I L A B L E  O N S P O N S O R E D  C O N T E N T  A N D  
S P O N S O R E D  M E S S A G I N G

B Y PA S S  L A N D I N G PA G E  F O R H I G H E R  
C O N V E R S I O N R AT E S

I N T E G R AT I O N S
� E L O Q U A ,  M A R K E TO ,  S A L E S F O R C E ,  H U B S P O T
� O T H E R  P L AT F O R M S T H R O U G H  Z A P I E R

100-350% HIGHER 
CONVERSION RATES

CONS
POOR TRACKING

LOWER LEAD QUALITY

#INBOUND23

RETARGET FORM OPENERS 
AND SUBMITTERS
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“MY BOSS WILL NEVER…”

S E N D  F R O M  E M P L O Y E E  P E R S O N A L P R O F I L E  

#INBOUND23

WA R N I N G :  T H E  S T R AT G E Y R E P E R E S E N T S  A M A J O R  S T R AT E G Y S H I F T.

“ B 2 B  B U Y E R S  AV E R A G E  1 7  M E A N I N G F U L I N T E R A C T I O N S  W H E N  C O M P L E T I N G  A P U R C H A S E ”

2  C H O I C E S :

• G O A L B A S E D  O N  M Q L S  A N D  B L A M E  S A L E S  W H E N  T H E Y C A N ’ T  C O N V E R T  TO  S Q L

• P R O P E R LY P R E PA R E  P R O S P E C T S  B E F O R E  M Q L S O  T H E Y C O N V E R T  TO  S Q L AT  5 0 -
8 0 %

*  https://www.forrester.com/blogs/why-are-buyer-insights-vital-for-product-marketing-sales
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COLD TRAFFIC

S E N D  F R O M  E M P L O Y E E  P E R S O N A L P R O F I L E  

#INBOUND23

D O E S N ‘ T  K N O W / L I K E / T R U S T  Y O U  Y E T

• L E A D  G E N  AT  T H I S  S TA G E  M AY M Q L B U T  W O N ‘ T  R E S P O N D  TO  S A L E S

W H AT  S T E P S  D I D  Y O U  TA K E  T H E  L A S T  T I M E  Y O U  P U R C H A S E D  A H I G H -
C O N S I D E R AT I O N  P R O D U C T / S E RV I C E ?
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• WHAT THEY DO

• AND THEN HOW THEY DO IT

• THEY OMIT THE “WHY”

• AND, THEREFORE, NO ONE CARES ABOUT THE COMPANY

WHY-HOW-WHAT VS. WHAT-HOW

M O S T  M A R K E T I N G  D E PA R T M E N T S  T E L L :

#INBOUND23
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• WHY THEY DO IT

• THEN HOW THEY DO IT
• THEN WHAT THEY DO

WHY-HOW-WHAT VS. WHAT-HOW

B E T T E R  M A R K E T I N G  T E L L S

P E O P L E  C A R E  W H E N  T H E Y K N O W  T H E  “ W H Y ”

#INBOUND23
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• BY STARTING WITH “WHY” THE ORGANIZATION OPERATES, WE CONNECT 

ON A MORE EMOTIONAL LEVEL

• CREATES STRONGER BONDS AND BUILDS A SENSE OF PURPOSE

WHY PHASE – GETTING TO KNOW YOU

#INBOUND23

V I D E O  I S  C R U C I A L  AT  T H I S  S TA G E

S I M O N  S I N E K  –  S TA R T  W I T H  ” W H Y ”

D O  T H I S  R I G H T  A N D  Y O U  C A N ’ T  FA I L
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WHY-HOW-WHAT = KNOW, LIKE,& TRUST

#INBOUND23

T E A C H  T H E M  “ H O W ”  T O  G E T  T H E M  T O  L I K E  Y O U R  B R A N D

C O M M U N I C AT E  Y O U R  ” W H Y ”  T O  G E T  T O  K N O W  Y O U R  B R A N D

S H A R E  T H E  “ W H AT ”  W H E N  T H E Y  A L R E A D Y  T R U S T  Y O U
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1. START WITH HOOK/TEASER

2. TELL AN INSPRIATIONAL “WHY” STORY

• < 60 SECONDS

• TALK TO YOUR PHONE, DON’T GO PROFESSIONAL

KNOW PHASE - VIDEOS

B E S T  F R O M  F O U N D E R  O R  C E O ,  B U T  A N Y O N E  W H O  
R E P R E S E N T S  T H E  C O M PA N Y

#INBOUND23
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• GUIDES

• BLOG POSTS
• HELPFUL HINTS

• “SUBSCRIBABLE CONTENT”

HOW PHASE – LIKE THE BRAND

A S K  Y O U R S E L F,  H O W  TO  D O  I  S O LV E  T H E I R  P R O B L E M S  
D I F F E R E N T LY T H A N  T H E I R  C O M P E T I TO R S ?

#INBOUND23

U N G AT E D :
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SUBSCRIBABLE CONTENT

#INBOUND23

P U T S  Y O U  I N  F R O N T  O F  Y O U R  T A R G E T  A U D I E N C E  R E P E A T E D L Y

• P O D C A S T S
• Y O U T U B E  C H A N N E L
• L I V E S T R E A M E R S
• N E W S L E T T E R S
• W E B I N A R  S E R I E S / O N L I N E  E V E N T  S E R I E S
• L I N K E D I N  P A G E / P R O F I L E  F O L L O W

R E P E A T E D  I N T E R A C T I O N S  B U I L D  K N O W / L I K E / T R U S T  F A S T E R

E X A M P L E S :
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TRUST PHASE

C O M M O N  O B J E C T I O N S

#INBOUND23

VA L U E  &  P O S I T I O N I N G

S O C I A L P R O O F
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BUILDING SEQUENCES

S E N D  F R O M  E M P L O Y E E  P E R S O N A L P R O F I L E  

#INBOUND23

C R E AT E  R E TA R G E T I N G  A U D I E N C E S  O N  L I N K E D I N

L A B E L T H E M  B Y K N O W / L I K E / T R U S T

• ALL WEBSITE VISITORS

• COMPANY PAGE VISITORS

• 50% VIDEO AD VIEWERS

• LEAD GEN FORM OPENERS / SUBMITTERS

• SINGLE IMAGE AD ENGAGERS

• EVENT “INTERESTED”
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GRADUATION SEQUENCE STEPS

S E N D  F R O M  E M P L O Y E E  P E R S O N A L P R O F I L E  

#INBOUND23

A S  S O O N A S  A P R O S P E C T  E N G A G E S  W I T H  A L E V E L ,  T H E Y G R A D U AT E  O U T,  A N D  
A R E  TA R G E T E D  O N  T H E  N E X T  L E V E L .

• KNOW PHASE: TARGET COLD AUDIENCE AND EXCLUDE ANYONE WHO TAKES ACTION 
ON KNOW ADS

• LIKE PHASE: TARGET THE GRADUATES FROM THE KNOW PHASE, EXCLUDE ACTIONS 
ON LIKE ADS

• TRUST PHASE: TARGET THE GREADUATES FROM THE LIKE PHASE AND EXCLUDE 
CURRENT CUSTOMERS
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• ABM/RETARGETING $3K–5K

• THE HIGHER THE BUDGET, THE FASTER YOU CAN TEST, LEARN, AND 

OPTIMIZE 

• 3-6 MONTHS

INVESTMENT

#INBOUND23

B U D G E T:  $ 5 K - 8 K  S U G G E S T E D  ( N O R T H  A M E R I C A )

C P C S  A R E  AV E R A G E  $ 1 0 – 1 6  A N D  R I S I N G
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WHAT TO EXPECT

S E N D  F R O M  E M P L O Y E E  P E R S O N A L P R O F I L E  

#INBOUND23

I N  A S I L O

• DON’T EXPECT ANY BOTTOM-OF-FUNNEL RESULTS FOR THE FIRST FEW MONTHS
         
        -  YOU WILL SEE SOME IF YOU’RE DOING IT RIGHT, BUT IT’S A BONUS

• ROI COMES AFTER (WARMING) + (YOUR NORMAL SALES CYCLE)

• 6-12 MONTHS: YOU’VE BUILT A DEMAND-GENERATION MACHINE
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WHAT TO EXPECT

S E N D  F R O M  E M P L O Y E E  P E R S O N A L P R O F I L E  

#INBOUND23

I N  C O N C E R T  W I T H  O T H E R  C H A N N E L S

• RETARGET YOUR A+ LINKEDIN TRAFFIC ON META/GOOGLE

 -  HUGE DISCOUNT

 -  WIDER SEARCH

 -  HIGHER FREQUENCY

• RETARGET YOUR META/GOOGLE TRAFFIC ON LINKEDIN

 -  ADD FILTERS

• IF RETARGETING A WARM AUDIENCE YOU’LL SEE RESULTS SOONER
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WHAT TO EXPECT

S E N D  F R O M  E M P L O Y E E  P E R S O N A L P R O F I L E  

#INBOUND23

W H AT  W O U L D  H AV E  M A D E  Y O U  M O R E  P O P U L A R  I N  H I G H  S C H O O L ?

L A B E L T H E M  B Y K N O W / L I K E / T R U S T

• 1 PERSON YELLING YOU’RE COOL 1,000 TIMES

• 1,000 PEOPLE TELLING 1 PERSON YOU’RE COOL

Y O U R  P R O S P E C T S  N E E D  TO  S E E  Y O U R  B R A N D  E V E RY W H E R E
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RAISE YOUR HAND IF YOU 
MANAGE LINKEDIN ADS!

I ’M GOING TO DROP ADVICE NOW FOR BETTER 
MANAGING YOUR ACCOUNT
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LINKEDIN ADS PITFALLS

• UNCHECK “AUDIENCE EXPANSION”

• DON’T SERVE ON ”LINKEDIN AUDIENCE NETWORK”

• BIDDING

  - DEFAULT “MAXIMUM DELIVERY” = MOST EXPENSIVE

  - MANUAL CPC (HIDDEN) = LEAST EXPENSIVE

   * BID LOWER THAN RECOMMENDED TO START

   * INCREASE BIDS INCREMENTALLY UNTIL YOU HIT BUDGET

#INBOUND23
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CONVERSION FORMULA

• YOUR CONVERSION RATE IS A FUNCTION OF:

  -  THE PERCEIVED VALUE OF YOUR OFFER

  -  MINUS THE PERCEIVED FRICTION OF TAKING THE CONVERSION ACTION

#INBOUND23

(CvR) = (Value)p – (Friction)p
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SOURCES OF PERCEIVED VALUE

• LEARN SOMETHING

• EARLY ADOPTER

• BRAGGING 
RIGHTS/INSIDER

• SOLVE PAIN

• EASY

#INBOUND23

• NOVEL/UNIQUE/NEW

• TIMELY

• COMPREHENSIVE

• SOCIAL PROOF

• KNOW/LIKE/TRUST
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SOURCES OF PERCEIVED FRICTION

• TOO MANY FORM FIELDS

• SLOW PAGE LOAD

• UNCLEAR  VALUE

• FEAR OF AGGRESSIVE SALES 
FOLLOW UP

#INBOUND23

• REQUIRE PHONE NUMBER

• REQUIRE WORK EMAIL

• REQUIRE PAYMENT

• REQUIRE TIME



PERCEIVED FRICTION BY OFFER TYPE

LOW FRICTION

• Blog Post
• Infographic
• Podcast Episode
• Join Livestream

• Checklist
• Cheatsheet
• Whitepaper
• Report
• Ebook

• Webinar
• In-person 

Event
• Virtual Event
• Case Study

MID FRICTION (GATED) HIGH FRICTION

• Demo Request
• Free Trial
• Buy Now
• Talk to Sales



EXAMPLES OF HIGH CONVERTING OFERS
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• SHORT AND TO THE POINT

• WIIFM (EVERYONE’S FAVORITE RADIO STATION)
• STRONG CTA

AD CREATION TIPS

A D  C O P Y

I M A G E RY

• JOB IS TO DRAW ATTENTION TO THE COPY

• AVOID BLUES/GRAYS/WHITES
• HEAVY ORANGE/GREENS/PURPLES

#INBOUND23
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HIGH-PERFORMING ADS

#INBOUND23

1. WHY YOU SHOULD PAY ATTENTION

2. CTA

I N T R O  ( < 1 5 0  C H A R S )

H E A D L I N E  ( < 5 5  C H A R S )

1. [ASSET TYPE]

2. TITLE OF ASSET
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B2Linked.com/checklist

E v e r y t h i n g  y o u  n e e d  
t o  g e t  s t a r t e d  a d v e r t i s i n g  o n  L i n k e d I n

FREE LinkedIn Ads Checklist

#INBOUND23
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B2Linked.com/advanced-guide

E v e r y t h i n g  y o u  n e e d  
t o  m a n a g e  y o u r  L i n k e d I n  A d s  a t  a n  e x p e r t  L e v e l

F R E E !

The Advanced LinkedIn Ads 
Guide

#INBOUND23
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THE LINKEDIN ADS SHOW PODCAST

#INBOUND23

I N - D E P T H  E X P L O R A T I O N  O F  A D V A N C E D  
L I N K E D I N  A D S  C O N C E P T S

L I S T E N  T O :

I N T E R V I E W S  W I T H  L I N K E D I N  P R O D U C T  
H E A D S

T A C T I C S / S T R A T E G Y  T O  G E T  
H I G H  P E R F O R M A N C E

S U B S C R I B E  N O W !

l i n k t r . e e / w i l c o x a j
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@ W i l c o x A J

w w w. B 2 L i n k e d . c o m

QUESTION AND ANSWER

L i n k e d i n . c o m / i n / w i l c o x a j


